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SLATE OF OFFICERS FOR THE BOARD OF DIRECTORS OF THE ALUMNI ASSOCIATION



As I enter my final year as president of your Alumni Association, I would like to thank the many people I’ve 
met and worked with throughout my term. It has been truly humbling to meet our many and varied alumni 
and to hear their stories. Every time I attend an event, meeting or reunion, I learn something new about my 
alma mater. 

The last year has been a year of transition and promise for the Alumni Association. It marks the end of our 
strategic plan established in 2005 and a new beginning moving forward. We will dedicate new resources to 
projects designed to help you, our members, to gather, meet and share, both in person and online.

Over the past year, the Association approved a plan of engagement that resulted from the previous year’s 
strategic planning exercise. At our March meeting, we adopted the United Nations Global Compact. This 
internationally recognized initiative commits the Association to ten principles dealing with human rights, 
labour, the environment and corruption.

In addition to Board meetings, much of the work of the Association was delegated to committees. The 
Awards Committee met on a number of occasions to select scholarship winners and alumni honourees. The 
Program Evaluation Committee interviewed consultants, who will help develop a framework for evaluating 
the return on our investments. 

A major focus of the year was the constitutional renewal process. I would like to thank Craig Haynes and his 
committee for the fine work that has been done. The new constitution is much more reflective of the 
Association’s role and structure.

Louis de Melo joined the University as Vice-President, External Relations, in the summer of 2009. As 
Association President, I met regularly with Louis and was happy to have him attend our Board meeting in 
March. We look forward to working closely with the new leadership at uOttawa to provide value and services 
to our ever-expanding membership. 

The Association continues to be a valued partner and sponsor of many alumni services and student events. 

I would be remiss if I did not thank Alain Decelles, Carrie Roussin and Ira E. Lax, who will be leaving the Board. 
Their contributions will be missed.

Pierre  Mar t in ,  BSocSc ’96 
Pres ident ,  Alumni  Associat ion

MESSAGE FROM THE PRESIDENT
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SUMMARy OF BOARD MEETINGS

MEETINg HIgHLIgHTS

September Adoption of Alumni Association plan of engagement
Creation of committees

November Presentation of first draft of new constitution

March Adoption of UN Global Compact
Introduction & discussion with Louis de Melo, VP External Relations, uOttawa

FINANcIAL REPORT

Revenues Budget Actual Variance

Affinity Partner Revenue  $231,000  $176,242  $(54,758)

Total Revenues  $231,000  $176,242  $(54,758)

Expenses

Communications & Member Services  $102,500  $49,409  $(53,091)

General Administration  $10,000  $537  $(9,463)

Relations - uO Community  $39,500  $42,000  $2,500 

Board, AGM, Committees  $33,000  $19,397  $(13,603)

Chapter Development  $2,500  $250  $(2,250)

New Projects  $35,000  $5,000  $(30,000)

Total Expenses  $222,500  $116,593  $(105,907)

Net Income  $8,500  $59,649  $51,149 

Summary 

Balance, April 30, 2009  $334,001 

Add: Revenues  $176,242 

Total  $510,243 

Less: Expenses  $(116,593)

Balance, April 30, 2010  $393,650 

REPORT
DID yOU kNOw?
T H E  A LU M N I 
A S S O C I AT I O N  B OA R D 
H A S  A  G OA L  O F  100% 
PA R T I C I PAT I O N  I N 
T H E  A N N UA L  F U N D 
A N D  H A S  M E T  T H AT 
G OA L  CO N S I S T E N T Ly 
S I N C E  2005.

DID yOU kNOw?
T H E  A LU M N I 
A S S O C I AT I O N 
L E A D E R S H I P 
B U R S A R y  A N D  T H E 
A R C A D E - G U I N D O N 
B U R S A R y  A R E 
A M O N G  T H E 
L A R G E S T 
U N D E R G R A D UAT E 
S C H O L A R S H I P S 
O F F E R E D  AT 
U OT TAWA .
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STRATEGIc PLANNING
DID yOU kNOw?
O F  T H E  M O R E  T H A N 
170,000 L I V I N G 
U OT TAWA  A LU M N I , 
95% R E S I D E  I N 
C A N A DA  A N D  54% I N 
T H E  N AT I O N A L 
C A P I TA L  R E G I O N !

DID yOU kNOw?
T H E  A LU M N I 
A S S O C I AT I O N 
O F F E R S  A  N U M B E R 
O F  I N S U R A N C E  A N D 
C R E D I T  S E R V I C E S  TO 
A LU M N I .  yO U R 
I N F O R M AT I O N  W I L L 
N OT  B E  S O L D  O R 
G I V E N  TO  PA R T N E R S , 
A N D  yO U  W I L L 
N E V E R  B E  S O L I C I T E D 
F O R  T H E S E  O F F E R S 
By  P H O N E.  yO U R 
I N F O R M AT I O N  I S 
P R OT E C T E D,  A N D 
yO U  C A N  O P T  O U T 
AT  A N y  T I M E.

The strategic plan adopted at our 2009 annual meeting outlined six strategic objectives. Over the past year 
we adopted a plan of engagement to tackle each of those areas. We have allocated the majority of our 
resources to align with those action items, but have kept some financial flexibility to seek out new 
opportunities as they arise. 

OBjECTIvE AREA OF INvESTMENT

Communications
Profiles of successful alumni, online and in newsletters

Telephone support for alumni initiatives

Services
Hiring an Association Events and Social Networking Officer

Renewed partnership with the SFUO

Alumni involvement

Partnership for the expansion of uOttawa regional alumni events

Support for targeted programming for alumni in Ottawa

Title sponsorship of Homecoming

Funding of the annual Etiquette Dinner for students and young alumni

Interaction with uOttawa

Review of the appointment process for Alumni Association representatives  
on key uOttawa committees

Regular meetings with University leadership

Alumni achievement recognition

Establishment of the Alumni Association Pillar Awards

Renewed support and sponsorship for uOttawa’s Distinguished Canadian 
Leadership Awards

Development activity support Partnership with uOttawa’s donor recognition events in Ottawa,  
Toronto and Montreal
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PROGRAMS & SERvIcES
HOMEcOMING

Homecoming was once again a resounding success, thanks to the sponsorship of the Alumni Association, title 
sponsor for the fifth year in a row. Board members were present, meeting with alumni and friends, and the  
Association’s annual general meeting was held during the weekend.

Class and affinity reunions and faculty events were major highlights of Homecoming. They included reunions 
for the English Debating Society, La Rotonde, and the 50th anniversary of the class of ’59.

DISTINGUISHED cANADIAN LEADERSHIP AwARDS

For the first time, uOttawa’s Distinguished Canadian Leadership Awards ceremony was held outside  
Ottawa. More than 400 people gathered at the Art Gallery of Ontario in Toronto. At the event, the  
Association bestowed its Meritas Tabaret Award for Alumni Achievement to journalist Lisa LaFlamme  
(BA ’88). The University presented DCLAs to entertainer Michael Burgess, astronaut Julie Payette and TV 
personality Rick Mercer.

 
 
ETIqUETTE DINNER

The now highly popular annual Etiquette Dinner attracted a remarkable mix of people, from students and 
new graduates to alumni. The dinner gives guests an opportunity to learn simple techniques for good table 
manners and methods for networking while enjoying a four-course meal. The Alumni Association contributes 
annually to the sold-out event.

ALUMNI TRAvEL PROGRAM

The 2009-2010 Alumni Travel Program was exotic, with each destination more ambitious than the next. 
Alumni travelled to Antarctica, coastal Europe, the Galapagos Islands, Greece and Turkey, Belgium and the 
Netherlands, and the Mekong River. The Alumni Association knows the importance of bringing together 
travellers with common interests. That is the reason Thomas P. Gohagan & Company was the Association’s first 
choice for travel partner and wholesaler in 2009-2010. With the Association’s marketing strategy and Gohagan’s 
specialized expertise in arranging travel for a university clientele, the Association is able to offer high quality 
service to alumni.

ONLINE ALUMNI SERvIcES

The Alumni Association is fostering uOttawa outreach through its increasing use of Web technology. The 
community can follow the Association and keep up to date on Association events through social networks 
such as Twitter, Facebook and LinkedIn.

The Association’s website, now also closer to the alumni community, provides online services such  
as the alumni directory, online profile updating and discussion forums. For more information,  
visit www.uOttawa.ca/alumni .

Meritas  Tabaret  Award for  Alumni  Achievement 
L isa  LaFlamme  
 
Univers i t y  of  O ttawa a lumna L isa  LaFlamme (BA ’88)  i s 
regarded as  one of  Canada’s  top journal ists, having 
covered some of  the most  s igni f icant  moments  in  recent 
histor y, inc luding the South Asia  tsunami  and Hurr icane 
K atr ina . S ince 9/11, she has  made several  t r ips  to  I raq and 
Afghanistan to  cover  both the mi l i tar y  and humanitar ian 
s ides  of  the stor y. Her  mult i  award-winning journal ism is 
coupled with a  strong sense of  communit y  and a  desi re  to 
mak e a  di f ference. She is  ver y  ac t ive  with Plan Canada, a 
development  organizat ion that  works  in  more than 65 
countr ies  wor ldwide on cr i t ica l  i ssues  af fec t ing mi l l ions 
of  chi ldren.

Alumni Association | University of Ottawa
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Arcade-Guindon Bursary —$5,000   Amy Oswick, Faculty of Arts

Alumni Association Leadership Bursary—$5,000 Saif Al-Mousawy, Faculty of Medicine

Student Volunteer of the year—$1,500   Maxime Latulippe, Faculty of Social Science

Concours provincial de français—$2,500   Marie-Claude Dicaire and Francis Julien

Excellence in Teaching Award    Jacqueline Carnegie, Department of Cellular  
     and Molecular Medicine

Award for Excellence in Research   Katherine Lippel, Civil Law Section

OFFIcIAL RING AND FRAME OF THE UNIvERSITy OF OTTAwA

University of Ottawa students who become alumni have reason to be proud! They have a chance  
to show their pride by wearing the official uOttawa ring and displaying their diploma in an official 
uOttawa frame. For Jean-Benoît Deschamps, LLB ’10, recipient of the Arcade-Guindon Bursary in  
2008 and assistant coach of the Gee-Gees men’s hockey team for the last four years,  
the ring has great meaning:

AwARDS & BURSARIES

"Being a University of Ottawa 
alumna myself, I can assure 
you that Amy is the ideal 
candidate for the Alumni 
Association Leadership 
Bursary. She has mastered 
both of Canada’s official 
languages. She has worked in 
a bilingual environment for a 
long time and promotes the 
importance of bilingualism 
among young people. She 
will definitely make an 
excellent teacher and is 
currently a model student at 
the University of Ottawa.”

Nicole Hinse, BA ’84, BEd ’85 
Program Leader—
Languages,  
Vank leek Hi l l  Col legiate 
Inst i tute, letter  of 
recommendat ion for  Amy 
Oswick

"When I was growing up, my 
community lacked a proper 
youth group. In 2003, my 
friends and I decided to get 
together and create one. We 
named it Al-Fajr youth, and it 
has been a tremendous 
success, so much so that we 
have managed to secure a 
Friday night time slot at our 
local community centre in 
order to hold weekly 
meetings and events. . . . I am 
currently part of the 
executive council of the 
group and have become not 
only a friend but a mentor to 
the individuals in the group. 
It’s a very humbling 
experience."

Said Al -Mousaw y, 
Arcade-Guindon Bursar y 
appl icat ion letter

“I have a strong feeling of belonging toward my university that will last my entire 
life. I proudly wear the official ring to show my loyalty. The ring’s solidity, symbols 
and longevity are qualities that the University values and passes onto us. The ring 
reminds me of what I accomplished in university and what I can now accomplish. 
I made an inscription on the inside so I won’t forget the purpose of all that work.”

  Jean-Benoît Deschamps, LLB ’10
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During 2009-2010, the Alumni Association visited alumni in cities all around the world to keep in touch, network and build strong 
relationships. We want to stay in contact with our members, wherever they are on the planet. All 170,000 of them.

In 2009-2010, MBNA Canada, Canada Life and Johnson Inc. lent their support to the many programs 
with which the Alumni Association is involved from year to year. Without the help of these partners, 
some of the programs would not be able to continue.

MBNA Canada, with 10+ years of cooperation with the Association, continued to be present during 
101 Week, which helped boost partnership revenue. So far, almost 20,000 cardholders have joined. 
Canada Life continued to provide strong support for class reunions in 2009-2010, while a growing 
number of alumni have become Johnson customers since 2005.

Those achievements are not only the direct result of the considerable efforts of partners to advertise 
their products and services to students, new graduates and alumni, but also the result of partner 
commitment throughout the year, for which the Association is grateful. For example, Johnson Inc. was 
the official sponsor of the November 2009 Chicken Wing Night, and two of its representatives became 
judges of the wing-eating contest.

EvENTS

PARTNERS & PROMOTIONS

Sudbury
North Bay
Marathon

Longlac
Thunder Bay
Sault Ste. Marie

Elliot Lake
London, England
Paris, France

Ottawa
Montreal

Toronto
Philadelphia
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